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The Association

The Aluminum Association supports 
the production and use of aluminum as 
a critical part of an improved quality of 
life for people in North America and 
throughout the world.

• Established in 1934

• Represents 84 Companies
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Aluminum in the US

$54.7 Billion in Shipments

Stimulating $82.3 Billion in Economic 
Activity

3,717 Production Facilities

Direct Employment 139,491

Indirect Employment 496,201

$11.6 Billion in Exports
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Business Case

“More steel is recycled each year than all other materials 
combined, including aluminum, glass and paper.”

"If there's no action before 2012, that's 

too late. What we do in the next two to 

three years will determine our future. 

This is the defining moment." 

Sept 10 - A coalition of environmental 
and labor groups has proposed a 
national, $100 billion public and 
private investment program to jump-
start a clean energy-based economic 
surge 

Sept 5, 2008 - The first attempt by Congress to address the threat of global 

warming since 1998, the McCain-Lieberman Climate Stewardship Act, failed to 

pass the Senate by a narrow margin, but Sen. John McCain says he may 

reintroduce the legislation as early as this spring. 
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Defining Sustainability

Sustainability…"meets the needs of the 
present without compromising the ability of 
future generations to meet their own 
needs.“

Brundtland Commission, United Nations, 1983
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Sustainability Imperative - Customers

• We need to equip manufacturers, fabricators and 
consumers with the facts about aluminum as they 
demand more and more information about the 
products they market.

From: 
� light weight 
� corrosion resistant
�ease of fabrication

To:
�Energy Usage
�Life Cycle
�Green House Gas emissions
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Sustainability Imperative - Society

• Increasingly companies and entire 
industries need to be able to demonstrate 
good product stewardship, employee 
safety and an understanding and 
sensitivity to environmental impact.
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Sustainability Imperative – Economic 
Incentive

• Profitability and business planning is affected if 
companies do not take sustainability into account. 
This is a “consumer driven” trend that is only going 
to increase:
– Wal-Mart

– Auto manufacturers

– Packaging and beverage companies

– B&C LEEDS-certification

All are pushing the industry to make more information 
available and to promote their sustainable production 
practices while remaining low-cost-competitive.
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Two-Rail Approach

• Credibility

– Credible Data to support our claims

– Peer reviewed

– Transparency

• Communications

– Get the word out
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Credibility

• Establish an end-of-life recycling rate for 
Building and Construction. 

• Technical Analysis of Energy and GHG 
Emissions

• Material Flows Analysis

• Can LCI Study

• Automotive Light Weight Analysis
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Communication

Recycling is 
the key 

message

Resonated 

with Influencer 

audiences and 
consumers
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Efficient Communications

• Focused on 
– Capitol Hill

– Key Customer

– Industry Employees

• Roll out of earned media
– Additional media tours

– Association/Leadership Visibility

– Materials for employee/company communications

– Sustainability Report

– Support for key policy initiatives

• Web focus
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Positioning Aluminum



14

Media Outreach
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Print and Internet Coverage

The Glencoe Enterprise, MN

The Fairfax Chief, OK

It is estimated that these releases generated 496 
news articles in with a readership of 67,443,000.
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Satellite Media Coverage

4 Philadelphia, WTXF

6 San Francisco, KGO

8 Atlanta, WAGA

9 Washington, DC NewsChannel 8

10 Houston, KHOU

13 Tampa, WFLA

15 Minneapolis, KSTP

17 Cleveland, WKYC

20 Sacramento, KMAX

21 St. Louis, KMOV

22 Portland, KATU

35 Milwaukee, WTMJ

39 Grand Rapids, WZZM
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Radio Coverage

1 NEW YORK, WTBQ (ABC) 
1 NEW YORK, WODI (IND) 
1 NEW YORK, ACTION LINE NEWS (IND) 
2 LOS ANGELES WKATZ
3 CHICAGO WDSO
4 SAN FRANCISCO KKUP
5 PHILADELPHIA, WLBS-FM (WRDV) 
5 PHILADELPHIA, WRDV-FM (IND) 
7 DETROIT, WYDM 
18 PITTSBURGH, WISR
32 ORLANDO, FL WMEL
45 GRAND RAPIDS, WFUR - AM 
45 GRAND RAPIDS, WFUR - FM 
99 CHATTANOOGA, WZYX - 94.5 FM &AM
99 CHATTANOOGA, WZYX - 1440 AM CNN, ABC 

Estimated Listeners 19,169,000
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TV Coverage


